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Tower
2 col. x 19.5"

39.00"

43 INCH PRESS SIZE
Column x Inches = Image AreaRETAIL AD SIZES (6 COLUMN)

Full
6 col. x 19.5"

117.00"

Junior Page
5 col. x 14.5"

72.50"

Half H 
6 col. x 9.75"

58.50"

Quarter H
6 Col. x 4.75"

28.50"

Half V
3 Col. x 19.5"

58.50"

Landscape
4 col. x 4.75"

19.00"

Strip
6 col. x 2.5"

15.00"

Eighth
3 col. x 4.75"

14.25"

Small Portrait 
2 col. x 4.75"

9.50"

Mini
1 col. x 2.5"

2.50"

Business Card
2 col. x 2.5"

5.00"

CLASSIFIED AD SIZES (8 COLUMN)

N
O

TE
S

Full
8 col. x 19.5"

156.00"

Half H
8 col. x 9.75"

78.00"

Quarter H
8 col. x 4.75"

38.00"

Quarter V
4 col. x 9.75"

39.00"

Eighth
4 col. x 4.75"

19.00"

Strip
8 col. x 2.5"

20.00"

1 Column = 1.198"
2 Column = 2.437"

3 Column = 3.676"
4 Column = 4.915"

5 Column = 6.154"
6 Column = 7.393"

7 Column = 8.632"
8 Column = 9.871"

COLUMN WIDTHS:

1 Column = 1.562"
2 Column = 3.224"

3 Column = 4.886"
4 Column = 6.548"

5 Column = 8.210"
6 Column = 9.872"

COLUMN WIDTHS:

Double Truck 20.628" Wide

Quarter V
3 col. x 9.75"

29.25"

Pencil
(Main Front) 

6 col x .4287”

Sixteenth V
2 col. x 4.75"

9.5"

Half  V
4 col. x 19.5"

78.00"

Sixteenth H
3 col. x 3.25"

9.5"

PRINT AD SPECS

• PDF file format preferred, also accept EPS (embed or outline fonts)
• File profile and all imagery set to CMYK process colors
• Ad size exactly matches the size noted above
• No crop marks
• DPI: 300 preferred
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DEADLINES AND INSTRUCTIONS
A minimum of 2% spoilage is required for all materials that meet preprint 
specifications.

PRE-PRINT INSERTS

Preprints that fail to meet the standard weight and 
size specifications as stated above (or include a 
wrap or blow-ins) may: 
• Require additional waste allowance to ensure 

full delivery
• Receive less than scheduled distribution 

because of waste
• Require extra handling, the cost of which will be 

billed to the advertiser
• SPECIAL REQUIREMENTS FOR NON-STANDARD 

INSERTS: envelopes, sample packets, coupon 
packets, perforated cards, self-sealing envelopes, 
etc.

» A minimum of 200 samples must be 
submitted for testing at least six weeks prior 
to distribution date. Prompt notice of accep-
tance or rejection will be made.

R E S E RVAT I O N  D E A D L I N E S
Reservations must be received at least three weeks 
prior to insertion date.

PR E PR I N T  D E L I V E RY  I N S T R U C T I O N S
1.   Each skid must be labeled with the following 

information:
• Advertiser
• Distribution date
• Skid number/Total number of skids
• Number of inserts per skid
• Total number of inserts for distribution
• Publication name on each skid
• Bulk shipments will not be accepted

2.  Bill of Lading information must include:
• Advertiser
• Distribution date
• Total number of inserts
• Total number of skids in shipment

3.  Packing requirements:
• Skids should be a maximum of 60 inches 

and skid tops should match but not exceed 
the size of the skid.

• Tops should protect skid contents against 
damage. Inserts should never extend 
beyond any edge of the skid.

• Preprints must be well jogged, brick-stacked 
with folded edge evenly aligned vertically 6 
to 8 inches to a turn, two turns to a stack.

• Underlayments should be used every 18 
inches and on the bottom and top of each 
skid.

• Preprints delivered in boxes should be 
securely strapped to a skid.

4.  Damaged Shipments & Preprints:
• Photos are taken upon arrival of visible 

damage and sent to responsible parties.
• We cannot be held responsible if the 

damage is inside of the skid and not visible 
until insertion causing shortages.

• Contacts will be notified as soon as possible.

5.    Daily and/or Sunday inserts must be delivered 
no later than 10 days prior to the distribution 
date.

6.  Inserts should be sent to: 
Walker Print Facility
3100 Walker Ridge Drive NW
Walker, MI 49544

7.  Delivery times: 
Monday - Friday, 8:00 am - 4:00 pm (EST)
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SPADEA
A Spadea, or Spadea Fold, is a separately printed unbound broadsheet that is folded around a 
newspaper, appearing as a partial page.

AVA I L A B I L I T Y
• Available for Sunday or Daily papers.

• Can print 2 spadeas per publication day, 1st will cover Main, 
2nd will cover Sports if Main is sold 

S PE C I F I C AT I O N S
•  File profile and all imagery set to CMYK process colors

• No crop marks

• DPI: 300 preferred 

• PDF file format preferred, also accept EPS (embed or 
outline fonts)

• The 4 sided spadea is divided into 4 “pages”: 4.5” x 19.75”

• Each page needs to be saved and named separately, 
labeling which is page 1, 2, 3, and 4.

 
ALTERNATIVE Pages 2 & 3 as Double Truck:
Pages 2 & 3 can be combined as one with a double-truck, 
using the 0.875” gutter by extending the inside images 
through the gutter. However this solution will likely track 
some ink in that area from the press rollers. If this solution is 
used:

Page 1 = 4.5” x 19.75”
Page 2 & 3 Double Truck = 9.872” x 19.75” 
Page 4 = 4.5” x 19.75”

$1 .50 POWERING MLIVE .COM WEDNESDAY, MARCH 20,  2019

News: Catch up on the 
latest, mlive.com/news

Sports: Game results and 
more, mlive.com/sports

Feedback: Send comments 
to comments@mlive.com

Advice, B5   Classifi ed, B6   Comics, A7   Lottery, A3   Sports, B1   Weather, A2
Copyright © 2019 The Grand Rapids Press127th year. No. 189

Who’s bicycle-friendly?

The League of American Bicyclists’ evaluation 
of Michigan, its cities and towns, and its col-
leges for their provisions for cycling as of 2017, 
in alphabetical order. 

13th
Michigan’s rank. Washington state is No. 1 and 
Nebraska is No. 50.

12
Communities: Ann Arbor, Battle Creek, East 
Lansing, Flint, Grand Rapids, Houghton, 
Kalamazoo, Lansing, Marquette, Midland, 
Portage, Ypsilanti

7
Colleges and universities: Aquinas College, 
Grand Valley State, Lawrence Tech, Michigan, 
Michigan State, Michigan Tech, U-M Flint 

Meredith Cohn   Tribune Media

When tenants begin signing leases in July for their brand-new apart-
ments at the Wheelhouse in the venerable Federal Hill neighborhood of 
Baltimore, the landlord plans to hand them a bike along with the keys.

The developer of the five-story complex hopes to discourage tenants 
from even owning cars and needing a place to park.

“We’re taking a step further than providing a bike room,” said Scott Slos-
son, one of the development company’s executives. “We’re giving everyone 
a bike.”

For $25,000, the cost of building a couple of parking spaces in the city, 
Slosson ordered a fl eet of 92 low-maintenance Priority brand bikes. The 
give-away, he said, removes a barrier for tenants who are new to urban liv-
ing, haven’t biked in a while and don’t know what kind of bike to buy.

He continued, “I think the bikes will create awareness as people ride 
around the city on them, and change perceptions about how you can live 
in the city.”

Across the country, in fact, big developers are angling to build high-end, 
high-density housing close to bike lanes and walking trails, as well as pub-
lic transit. They’re also adding their voices to those of grass-roots advocates 
who are pushing for cities to establish true networks for everyday cycling 
and walking in their urban cores.

In some cases, they are encountering a “bike-lash” when asphalt and 
dollars get diverted away from suburban roads. And they’re having to fend 
off  claims that their projects and people-moving concepts mostly benefi t 
the well-to-do.

Still, developers say the movement is likely to accelerate because many 
younger professionals don’t wish to drive to work, don’t care for the ’burbs, 
and see walkability as a key asset of any living place.

‘PUBLIC CONSCIOUSNESS’
Nationally, the demand for multifamily housing, especially apartments, 

is roaring higher at a double-digit annual rate. A key driver of this trend is 
the younger renters who are cranking up their work careers.

One corporate strategist says this rising generation of renters gravi-
tates toward downtowns and urban scenes. These renters are also “com-
fort creatures,” expecting to have plenty of amenities at their fi ngertips. 

LIFESTYLE

Move in. Get bike. 
Ditch car.

Carlessness: It’s the trendy amenity on the urban housing scene

Cyclists in downtown Kalamazoo turn from Porter Street onto Kalamazoo Avenue along a “pop-up” lane in 2015. The tempo-
rary course was set up to determine the most desirable route for a regional trail connection.   MLive.com fi les

SEE BICYCLES, A3

David Eggert   Associated Press

Democratic presidentia l contend-
ers showed Michigan’s importance Mon-
day, campaigning early in a state that Don-
ald Trump became the first Republican in 
decades to win.

Former Texas Rep. Beto O’Rourke and Sen. 
Kirsten Gillibrand, of New York, stopped in 
the vote-rich Detroit area for multiple events, 
a year before the state’s primary. 

Trump, himself, will campaign in Michi-
gan next week — another sign that the 2020 
race is intensifying.

“I wanted to be here in this state as early as 
I possibly could,” O’Rourke said after touring 
a carpentry apprenticeship school in Oakland 
County on Monday — a day he also reported 
raising more than $6 million online in the 
fi rst 24 hours of his campaign. It was one of 
three stops he made.

Earlier at a coff ee shop in Macomb County, 
a man in the crowd of more than 200 asked 
O’Rourke how Democrats can win back white 
blue-collar workers who helped carry Trump 
to a narrow victory over Hillary Clinton. 

O’Rourke responded that Trump has 
been “very successful at exacerbating the 
divisions and differences” among Ameri-
cans with a “divide-and-conquer approach.”

“We can succumb to that and return in 
kind. Or we can transcend that and be above 
that,” he said, adding that citizens must con-
front “the hard truths of slavery and segre-
gation and suppression, the way that wealth 
was built in this country.” 

MICHIGAN

Battleground state: Presidential contenders make stops
FERNDALE

Beto sets sights 
on Michigan
Texas Democrat and presidential hopeful 
Beto O’Rourke visited Michigan just days 
into his 2020 campaign. And that was no 
mistake.   A2

ELECTION 2020

Presidential hopefuls 
are visiting Michigan
See more on what each candidate 
had to say.   A2

Margaret Cronin Fisk   Bloomberg

The former head of the United Auto 
Workers’ Fiat Chrysler department, 
Norwood Jewell, was charged by prosecu-
tors in Detroit on Monday with conspiracy 
to violate the Labor Management Relations 
Act.

Jewell is the latest former UAW or com-
pany official to be charged in the federal 
investigation alleging that starting in 2009 
or earlier, millions of dollars were funneled 
from the Fiat Chrysler Automobiles train-
ing center to union officials to buy labor 
peace.

Three former FCA executives and three 
former UAW offi  cials have pleaded guilty, 
as has the widow of the prior head of the 
union’s FCA unit.

Jewell is in discussions with prosecutors 
toward “a fair and just resolution” of the 
case, his attorney, Michael Manley, said in 
a message. 

“We are confi dent that when the facts of 
the case come out as it relates to Mr. Jewell, 
his decades-long reputation of honorable 
service to members of the UAW will remain 
intact,” Manley said.

‘FAT, DUMB AND HAPPY’
Automakers and the UAW are gearing up 

for new labor negotiations this year. Con-
tracts covering more than 150,000 U.S. 
hourly workers at General Motors Co., Ford 
Motor Co. and Fiat Chrysler expire Sept. 15 
and talks are expected to officially begin 
this summer. In a shot across the bow of 
auto executives, the UAW said last week it 
will increase strike pay for workers.

The Department of Justice claims union 
leaders received credit cards and lavish 
gifts, including golf trips, designer cloth-
ing, furniture and jewelry, as part of a plan 
to keep senior UAW offi  cials “fat, dumb and 
happy,” according to legal documents. Fiat 
Chrysler executives also took advantage of 
the scheme for their personal benefi t.

Al Iacobelli, who led U.S. labor relations 
for the automaker until June 2015, was 
charged with taking more than $1.2 million 
from the training center, buying a Ferrari 
and leasing a private jet. In August, he was 
sentenced to 5½   years for his involvement 
in the misuse of training center funds. At a 
sentencing hearing in December, the gov-
ernment strongly hinted that its investiga-
tion is continuing and additional indict-
ments may be coming.

The fact that prosecutors fi led charges 
against Jewell without going through a 
grand jury suggests that he’s cooperat-
ing in order to get a more lenient sentence, 
said Peter Henning, law professor at Wayne 
State University and a former federal prose-
cutor. He said the allegation that FCA exec-
utives conspired with the company and the 
UAW, as well as with individual union offi  -
cials, is a sign the government is looking for 
evidence of more systematic corruption.

DETROIT

Former 
UAW head 
charged 
with 
conspiracy

SEE UAW, A3

SEE BATTLEGROUND, A3

SPADEA

Page 4
(back-outside flap)

PREFERRED SETUP ALTERNATIVE DOUBLE TRUCK SETUP

4.5” wide x 
19.75” deep

.875”

Page 1
(front-outside flap)

4.5” wide x 
19.75” deep

Page 4
(back-outside flap)

4.5” wide x 
19.75” deep

.875”

Page 1
(front-outside flap)

4.5” wide x 
19.75” deep

Page 2
(inside)

4.5” wide x 
19.75” deep

.875”

Page 3
(inside)

4.5” wide x 
19.75” deep

9.875” wide x 
17.75” deep

Page 2-3
Alternative

Double-truck
(inside)

TOTAL SPACE
9.875” wide x 19.75” deep

TOTAL SPACE
9.875” wide x 19.75” deep

TOTAL SPACE
9.875” wide x 19.75” deep

TOTAL SPACE
9.875” wide x 19.75” deep


