BUILDING ). BRAN‘D \/\ﬁ"TH AN OMNI-

CHANNEL CONTENT STRATEGY

Background

In 2012, it was determined that the Travel and Entertainment sections
of MLive.com needed an overhaul. Many stories were outdated

and no longer relevant, and the need was identified to appeal to
Michigan travel intenders both in the state of Michigan and across
the nation. MLive.com which serves as an informational clearing
house for all things Michigan, needed significantly more rich and
engaging content for both travel and entertainment, to serve the
needs of our consumers.

MLive Media Group transitioned MLive.com from a site exclusively
delivering news, in to a space where strategically targeted lifestyle,
travel, foodie and tourism content is consumed in ever-increasing
guantities. The effort to shift focus is one that is especially relevant as
it clearly demonstrates the benefits of meeting the consumer where
they are at, with relevant content.

A secondary goal looked to incorporate potential partners. These
partners looked to align with content that is desirable and intuitively
delivered for easy consumption. With a growing cache of content
covering more topics, MLive.com saw an increase in first-party data
delivered. This data was used to create effective travel and tourism
campaigns for advertising clients.

The next evolution of this project occurred in 2018. The vision to add
more client sponsorship opportunities was one that was already
being requested by our clients. In February 2019, a dedicated online
space to showcase this sponsored content was launched, alongside
a companion print piece that revamped one of our most widely
distributed print assets.

TACTICS

Brand Awareness
Video

Sponsored Article on
ThislsMIBest.com and/
or MLive.com

Social Media

Digital Impressions
Content Impressions
Scheduled Appearances

Print Ads in
M| Best Publication

Print Ads in 8 Statewide
Newspapers
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Michigan's Stories We Love to Share

Michigan’s Best and ThisIsMIBest.com is a spot where foodies, travel lovers, tech fans and anyone
curious about life in Michigan can find uplifting stories that might help them plan their next
adventure — or just put a smile on their face.

Getting involved in Michigan's Best means sharing stories through platforms like video, social media,
print and display. It means aligning one's brand with highly sharable, entertaining and uplifting

content via vlogs, sponsorships and other media. Our most committed partners will be aligned in the
brand and marketing of Michigan’s Best at a mass level.

ThislsMIBest.com

The content and articles within
the Michigan's Best brand are be
editorial as well as (clearly marked)
sponsor content, crafted by our
journalists at MLive and others.
These two kinds of content live
side-by-side.

Editorial content will originate on
MLive.com and will be promoted
through Michigan’s Best. Our
partner’s paid content will originate
on ThislsMIBest.com.

® Page Views: 3.6M*

:&‘ Unique Users:
1.45M*

o 7 Elite Partnerships
= and Growing

*Number includes both mlive.com/
michigansbest and thisismibest.com

Stats from 9/2019

Spotlight On: Muskegon Lumberjacks
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PAID CONTENT FEED

ARTICLES BY CATEGORY,
PAID AND EDITORIAL

LEAD GEN

Historic Train Station Being Transformation
Into Pord's Detredt Campus

SOCIAL MEDIA FEEDS,
FEATURED CONTENT

www.ThislsMIBest.com

ELITE PARTNERSHIP
ADVERTISERS
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Marketing Ml Best

MLive Media Group supports the Michigan’s Best brand with
its own comprehensive marketing campaign the State of

Michigan.

Campaign Includes:

Millions of display impressions on MLive.com

In-Story Video Ads

Homepage Takeovers

Half page ROP statewide each week

Promo Ads in M| Best Publication

Paid + Organic Social Campaign

Digital Ads
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mlivemibest Congrats to our winner of
Michigan's Best Diner! The M-29 Diner in Ira
Township, St. Clair County. Qwner... more

amyonthetrail Congratulations!
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MI BEST BBQ WINNER SHARES THE IMPACT

Bill Wall, owner of Bone Daddy’s BBQ in Midland, never expected to have to
open a new restaurant once Bone Daddy’s BBQ was named Ml Best BBQ, but
that is exactly what happened. As thousands of people from across Michigan
sought out a new taste adventure, they learned about through Ml Best.

@ https://youtu.be/Bhx9yNIimkjo
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Printed TMC Publication

The Michigan’s Best publication is delivered free to 585,000 homes weekly and features a blend of
editorial and sponsor content, alongside partner advertising. This cross-channel method of serving
content in both digital and print formats affords the reach of the content a wider berth and deeper
audience, and offers advertisers and sponsors multiple channels for their own brand to live with
these popular features.
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