
TRAVEL BY GENERATION
E V E R Y O N E  I S  D O I N G  I T !

HOW 
MANY 
TRIPS?

The average number of 
journeys per year varies.
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WHY 
DO THEY 
TRAVEL?

There are many 
reasons to book.
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WHAT ARE THEY 
LOOKING FOR?
Across generations, people travel for the 
same top reasons

EXPLORATION

69% | 71% | 73%

BARGAINS

69% | 70% | 70%

CULTURE

72% | 70% | 65%

AUTHENTICITY

66% | 66% | 65%

FOOD

69% | 68% | 62%

NATURE

58% | 61% | 65%
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HOW DO THEY PLAN?

TREND SPOTTING
Everyone agrees that the help of a travel advisor 

makes for a better vacation.
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